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Penelitian ini bertujuan untuk mengetahui apakah: 1)internet marketing mempengaruhi 

brand awareness secara positif, 2) intention to buy mempengaruhi buying decision secara 

positif, 3) intention to buy memediasi internet marketing terhadap buying decision, 4) 

intention to buy memediasi brand awareness terhadap buying decision. Pengambilan 

sampel menggunakan  purposive sampling dan snowball sampling. Data diperoleh dengan 

membagikan kuesioner online kepada 100 responden. Teknik analisis data dalam 

penelitian ini adalah Pertial Least Square menggunakan aplikasi WarpPLS 5.0.  

Hasil penelitian menunjukan bahwa 1) internet marketing berpengaruh positif terhadap 

brand awareness, 2) intention to buy berpengaruh positif terhadap buying decision, 3) 

intention to buy memediasi internet marketing terhadap buying decision, 4) intention to 

buy memediasi brand awareness terhadap buying decision.  
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This study aims to determine whether: 1) internet marketing affects positively brand 

awareness, 2) intention to buy affects positively buying decision, 3) intention to buy 

mediates the influence of internet marketing on buying decision, 4) intention to buy 

mediates the influence of brand awareness on buying decision. Sampling technique used 

was purposive sampling and snowball sampling. Data obtained by distributing online 

questionnaires to 100 respondents. The data analysis technique used in this research was 

Partial Least Square method by using the WarpPLS 5.0. 

The research results showed that 1) internet marketing affected positively brand awareness, 

2) intention to buy affects positively buying decision, 3) intention to buy mediates the 

influence of internet marketing on buying decision, 4) intention to buy has mediates the 

influence of brand awareness on buying decision.  
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